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RETAINING AND CONVERTING 
CUSTOMERS STARTS WITH 

UNDERSTANDING WHAT THEY NEED

Bill Gates once said of a reason for his success: 
“Every day we're saying, ‘How can we keep this 
customer happy?’ ... because if we don’t, 
somebody else will.” Your key to growth lies with 
the customer’s happiness. It’s critical to know 
where they stand.

With Qualtrics, you have the tools to collect, 
analyze, and act on customer feedback to serve 
them well, one good experience at a time.

In fact, one of the most powerful aspects of 
Qualtrics CX is how it delivers actionable insights. 
Qualtrics allows you to spot trends early. This 
gives you a chance to not only anticipate potential 
friction points and resolve them, but also discover 
customer needs and innovate to meet them.

The objective of every CX program is customer 
satisfaction, because good companies know that 
word of mouth acquisition and existing customer 
retention are powerful. Great companies act on this 
knowledge.

Which of these Qualtrics use cases could help
you achieve your current objectives? 

 • Streamline and improve customer service 
  experiences to grow retention
 • Understand the key drivers behind customer
  behaviors
 • Create best-in-class purchase experiences 
  online, and in person
 • Understand the impact of marketing campaigns

TOGETHER, LET’S MOVE YOUR CX 
PROGRAM FROM GOOD TO GREAT


